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Electronic interference 


May 1 is deadline for comments on a Federal Communi- 
cations Commission (FCC) inquiry into the problem of radio 
frequency interference with electronic equipment. 


During the past several years, tremendous growth has 
occurred in the communications field, particularly in the use 
of 2-way radios for personal and business use. This growth 
has greatly increased the number of interference complaints 
received at the FCC. Seventy-three percent of these com- 
plaints concern signals from CB, Amateur Broadcast, Land 
Mobile, electrical devices, etc., interfering with home elec- 
tronic entertainment equipment—AM/FM radios, TVs, tape 
recorders, electronic organs, telephones, stereo/hi-fi systems, 
and video games. 


Because of increased interference problems, several bills 
have been introduced which would give FCC the authority to 
establish certain required standards, such as the addition of 
filters or shieldings for home electronic equipment. However, 
FCC says regulation may not be the best solution and that 
more sophisticated design, additional components and in- 
creased testing will raise production costs. This increase will 
hit all home electronic equipment buyers and it is possible 
that some consumers, given a choice, would prefer less pro- 
tected equipment at a lower cost. Some consumers may not 
have any interference problems or may prefer to cope with 
them in other ways. 


An alternative to government regulation would be pro- 
viding consumers with information on the interference immu- 
nity of various grades of equipment. This would enable con- 
sumers to select products according to their particular needs. 
Such a program could be developed voluntarily by manufac- 
turers and retail dealers or by a government requirement for 
labeling which indicates the product’s interference immunity. 


Before adopting or supporting any government regula- 
tions, FCC is seeking consumer response to the following 
questions: 


e How serious is the problem of interference to consum- 
ers, and what do they know about the technical reasons and 
common solutions? 


e Are consumers aware that interference may be caused 
by deficiencies in receiver and other home entertainment de- 
sign, rather than by deficiencies in transmitter design? 


e@ What interference information is presently available to 
consumers and where is it obtained? 


e Is better or more technical information about interfer- 
ence desired by consumers and, if so, how much are they 
willing to pay for it? 


e How significant a factor is interference for consumers 
when purchasing a TV, radio, stereo, etc? 


® Would consumers prefer: (1) Equipment manufactured 
to be less susceptible to interference prior to purchase, or (2) 
to be provided with add-on filtering devices after purchase of 
equipment if equipment does receive interference? (It must be 
understood that correction after manufacturing may be more 
costly and may or may not be effective.) 


@ Would consumers be willing to accept increased costs 
for equipment manufactured with less susceptibility to inter- 
ference? 


e For consumers who have equipment already receiving 
interference from a transmitter (CB, Amateur, etc.) were fil- 
ters added to their equipment, and if so, did the filters resolve 
the problems? 


@ What information do consumers feel they need in order 


to make an intelligent decision about products and their po- 
tential susceptibility to interference? 


© Would consumers prefer voluntary solutions from man- 
ufacturers versus government mandated solution or no 
change? 


Details—Federal Register: Nov. 30, 1978, page 56062. Send 
comments marked “General Docket No. 78-369” at the top of 
the first page and label responses so that it will be clear which 
question is being answered. All comments should be mailed to 
Federal Communications Commission, Washington, DC 
20554. For more informaticn write or call Frank Rose, Office 
of Chief Engineer, at the above address; telephone 202-632- 
7093, or Erika Jones, Consumer Assistance Office 202-632- 
6700, or the local FCC field office. 


Bacon—new curing method 


Effective Feb. 13 the Agriculture Dept. amended Fed- 
eral meat inspection regulations to permit the use of micro- 
organisms in the curing of bacon products. 


The micro-organisms that may now be used in bacon cur- 
ing are called lactobacilli. These generate small amounts of 
lactic acid which reduces the level of nitrite remaining in the 
bacon. Nitrites lead to the development of nitrosamines when 
bacon is cooked, and the lactobacilli will sharply reduce ni- 
trosamine formation in cooked bacon. 


Lactobacilli occur naturally in all meats and are currently 
added to a variety of foods, such as cheese, yogurt and leba- 
non bologna for protection against spoilage. 


Agriculture says that lactobacilli have proven to be safe 
and are already allowed in making dry and semi-dry sausage 
under the Federal Meat Inspection Act. Their use in bacon 
will be an added safety factor for consumers and another step 
in eliminating nitrosamines from the bacon supply. There is 
strong evidence that nitrosamines cause cancer in laboratory 
animals, and use of these compounds has been regulated by 
Agriculture since May 1978. 


This final rulemaking is being published under emergency 
procedures. “It has been determined by Donald L. Houston, 
Acting Administrator, Food Safety and Quality Service, that 
the emergency nature of this rule warrants the publication 
without waiting for public comment.” This amendment, as 
well as the complete regulation, will be scheduled for review. 


Details—Federal Register: Feb. 13, page 9372. For more in- 
formation write or call Irwin Fried, Agriculture Dept., Room 
202, Annex Building, Washington, DC 20250; telephone 202- 
447-6042. 


Home brewing 


The Bureau of Alcohol, Tobacco and Firearms (ATF) is- 
sued final rules Feb. 1 allowing any adult to produce wine or 
beer at home without paying Federal excise taxes and without 
registering with ATF. 


This marks the first time in 117 years that it is legal to 
brew tax-free beer at home. It has been illegal for anyone to 
make beer at home since 1862 when Congress enacted a tax on 
beer and made no provision for tax-free home production. 


The new regulations permit any adult, regardless of sex or 
marital status, to produce 100 gallons of wine and 100 gallons of 
beer per calendar year for personal or family use. Previously, 
only a duly registered head of a family was allowed to produce 
wine without payment of tax. Use of wine was limited to the 
family and could not be removed from the premises where it 
was made without permission of ATF. 





The new regulations allow the following: 

© Single adults can make beer or wine. 

e If 2 or more adults reside in the same household, produc- 
tion is limited to 200 gallons of wine and 200 gallons of beer. 

© The home brewed wine or beer may be removed from the 
premises for exhibitions or use at organized affairs or. competi- 
tions, such as tastings or judgings. 

© Home brewers or winemakers are no longer required to 
register annually with ATF. 


Details—Federal Register: Feb. 6, page 7138. For more infor- 
mation write or call Edward Sheehan, Bureau of Alcohol, To- 
bacco and Firearms, 1200 Pennsylvania Ave., NW, Washing- 
ton, DC 20226; telephone 202-566-7626 


Power lawn mowers 


Consumer Product Safety Commission (CPSC) has is- 
sued a mandatory safety standard for walk-behind power lawn 
mowers. The standard is intended to reduce 75% of the 77,000 
annual blade contact injuries associated with these mowers 
and would add $35 to the price of a typical mower. 


The proposal contains the following: 

e A foot probe test: This deals with foot injuries occur- 
ring while the operator is in the mowing position. The rear 
and discharge chute areas of a mower would be tested for 
blade accessibility using a probe that approximates a human 
foot. In effect, this would mean designing the mower to shield 
the blade from the operator. 

e Blade control system: This covers injuries occurring 
when the operator leaves the mowing position. Walk-behind 
rotary power movers would have a blade control system that 
will: (1) prevent blade from operating unless the operator 
starts it; (2) require continuous contact with the control for 
blade operation; and (3) cause the blade to stop within 3 sec- 
onds after the control is released. 

@ Unless the mower has a power restart capability, the 
control would have to stop the blade without stopping the en- 
gine. 

e There are presently 2 known ways to achieve the 3 sec- 
ond stop time. The first is by stopping the engine; this ap- 
proach would require use of a power restart feature. The sec- 
ond is by using a brake-clutch system that would disengage 
the blade from the drive train while the engine continues to 
run. Any other approach that would stop the blade within 3 
seconds would also be acceptable. 

e A permanent legible and clearly visible warning label 
would be required to help consumers distinguish which mow- 
ers are complying with the standard. 

© Other requirements concern shield strength, movable 
shields, control location, and the mower’s ability to pass over 
depressions and obstructions safely. 

e Except for the warning label provision, the standard 
would not apply to reel-type mowers. It would not cover rid- 
ing mowers, lawn or garden tractors, edgers, or trimmers, 
and would not apply to non-rigid blade mowers, such as 
monofilament line mowers, or to larger mowers not generally 
used by consumers. 


The final standard is based on one developed by Consum- 
ers Union through committees consisting of both industry and 
consumer representives and will go into effect Dec. 31, 1981. 


CPSC says that mower technology to meet the standard is 
presently available and manufacturers are being given enough 
time to make any production changes that may be required. 
CPSC will give special attention to any alternative safety 
solutions as possible amendments to the standard. Serious 


attention would also be given to an extension of the December 
1981 effective date if necessary for full consideration of alter- 
nate approaches which appear promising and effective. 


Details—Federal Register: Feb. 15, page 9990. CONSUMER 
REGISTER: Aug. 15, 1974 and June 1, 1977. For more informa- 
tion write or call Phyllis Buxbaum, Consumer Product Safety 
Commission, Washington, DC 20207; telephone 301-492-6626. 


Alcohol warning labels 


The Bureau of Alcohol, Tobacco and Firearms (ATF) 
has withdrawn its advanced notice of proposed rulemaking 
which considered requiring labels on alcoholic beverages to 
warn women of childbearing age that drinking alcoholic bev- 
erages during pregnancy might hurt their unborn children. 


ATF received more than 3,000 comments (2,772 were 
from consumers), most of which opposed the warning label, 
particularly for wine. A general consensus of those opposed 
was that it is the doctor’s responsibility to advise about health 
hazards, not the government’s. Industry members were op- 
posed on the grounds that labels would be costly and ineffec- 
tive. The medical profession was divided on the issue: many 
doctors felt that the moderate use of alcohol during pregnancy 
has been beneficial while some researchers felt there is clear 
evidence linking moderate alcohol use with birth defects. 


Medical researchers have observed fetal alcohol syndrome 
(FAS) when pregnant women drink heavily during their preg- 
nancy. FAS is a condition that results from a high blood al- 
cohol level during a critical period of embryonic development. 
When this condition is present, the babies may be abnormally 
small, have abnormally small heads, not enough space be- 
tween the margins of the eyelids, and may be mentally re- 
tarded. Other problems, such as deficient motor functions and 
impaired neurological developments, have also been iden- 
tified. Because damage to the fetus can occur even before a 
women knows she is pregnant, all women of childbearing age 
should be aware of the possibility of FAS in potential off- 
spring. 

ATF has concluded that there is a need for a public 
awareness campaign which points out the possible dangers 
that consumption of alcohol by a pregnant woman can present 
to her unborn child. However, it is not yet clear that warning 
labels wguld be the best educational tool and ATF wants to 
avoid unnecessary government regulation. Therefore, the 
Bureau is encouraging the alcoholic beverage industry to 
work with government and private interest groups to educate 
the public as to the possible dangers. 


If, after a reasonable period of time, ATF does not find 
that these efforts to provide public information have been 
successful or that more precise medical evidence becomes 
available, the proposal to require a warning label on all al- 
coholic beverage containers will be reconsidered. 


Copies of ATF’s Federal Register progress report are 
available by writing to the Director, Bureau of Alcohol, To- 
bacco and Firearms, PO Box 385, Washington, DC 20044. (At- 
tention: Chief, Regulations and Procedures Division: Notice 
No. 318.) Copies of the report’s addendum, which includes the 
experts’ reports and the analysis from the Office of Science 
and Technology, are available for public inspection at ATF 
reading rooms listed elsewhere in this issue of CONSUMER 
NEWS. 


Details—Federal Register: Feb. 9, page 8288. CONSUMER 
REGISTER: Feb. 1, 1978. For more information call Charles 
Bacon or Armida Stickney at 202-566-7626. 
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consumer comment 


Federal agencies want to learn your views on proposals and other items published in the Federal Register and CONSUMER 
REGISTER. Agencies use these comments in their decision making. 


These forms are provided for you to use, if you wish, in commenting on these items. For more lengthy comments, feel free to 
use a plain sheet of paper. Send comment forms to addresses listed in CONSUMER REGISTER summaries. CONSUMER NEWS is 
publishing these forms in cooperation with the Food and Drug Administration (FDA). 
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consumer comment 


CONSUMER REGISTER publishes proposed and final rules, regulations and notices of interest to consumers originally appearing 
in the Federal Register. Notices on proposed rules published in the Federal Register and summarized in CONSUMER REGISTER 
give consumers the opportunity to participate in rule making prior to the adoption of final rules. The Federal Register is published 
to provide a uniform system for making available to the public regulations and legal notices issued by Federal agencies. 


PROS 2 2888 SESS SS SSS SSS SS SO SS S OO OO OOS SS OS SSS SS SSS SSE SE S488 SS SS SSS SSSSSSSSSSSSSSSSSE8SS99S 


§ 
4 
S88 O 2888S 888 88882 SS8 SO SSS ©2888 S828 SS 8S 88885588 SSSSSSeSseeeseeesoasosooeeovoooesusosarnd 


22S SS SS SS SS SOO OO OOS 8 OSS SSS SSS SS SSS SS SS SSS SSS SSS SSeS Seeeseseereg 


: : 3 
ed 


Bop aw OD Gs Ge Or OD EP Ss SS OO SS SS OOS OS AMHR VSO SASS SSSA ASHSSSSSHSSSSSHSeaseseansaassavaur ft 


GF St 2 OF ES OH SOM SS HM Ger LS SS TRS SRK SM TSS Set ewe SSS SS SS SSS SS SSCS eSeeeU see eeeg 


& PO OS OO O © O OO © © © 88 SSS O88 2 8S © SS © S222 2228S © 282 228 2 2S 22282 SESS82888888288208808088088888880888888088 








od 


os 


a 


a 


snare} 


Cares 


~~ 


a 7 





